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|1 Community
Srand

The EIT Community is a thriving community that brings together the EIT, its
Knowledge and Innovation Communities and the EIT Alumni.

The EIT Community brand unites all who innovate with the EIT Community: innovators,
entrepreneurs, students, business, education, research, civil society, authorities and, last but
not least, citizens. Our brand expresses our vision, mission and values, and helps us to work
towards our common goal of creating the future we want: green, digital and healthy societies
with a thriving entrepreneurial culture.

As the EIT Community brings a wide ranger members together, it is important to be consistent
in the branding and communications approach to be heard and recognised. The brand elements
and tools define who we are and what we do and help bring coherence to external audiences’
perceptions of the EIT Community.

The following pages present the EIT Community’s brand essence, helping us communicate
effectively with one voice by providing an overview of the key messages and visuals to be used.

4 s

As Europe’s largest innovation
ecosystem, we make a real
difference and help shape our
future, Europe’s future.

d Ad
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1.1 Brand Architecture

Our brand portfolio helps to demonstrate
how the EIT Community works together.

It shows how each member is positioned
as part of our family of brands.

The EIT is convinced that its role as an
innovation ecosystem needs to be stressed. As
a key initiative of Horizon Europe’s ‘Innovative
Europe’ pillar, we leverage strategic goals and
results within the greater EU and Horizon
Europe family.

The EIT Community brand also represents
building strong connections with citizens and
our stakeholders from innovation, business,
education and research.

EUROPEAN
UNION

European Institute
of Innovation and

/ Technlogy (EIT) \ .

EIT Alumni EIT Water

i \

EIT Climate-KIC EIT Culture & Creativity

I - covr [

EIT Digital EIT Urban Mobility

\ i

EIT InnoEnergy EIT Manufacturing

3. %5

" EIT Health EIT Food

EIT RawMaterials

© EIT Community vision

Our vision presents the common goal and aspirations that
unite the entire EIT Community.

A global innovation ecosystem delivering
cutting-edge solutions to pressing challenges,
creating jobs and improving people’s lives.

= EIT Community mission

Our mission provides the strategic direction that guides the EIT
Community forward with purpose.

The EIT Community contributes to EU sustainable
growth by boosting its ability to innovate.

To achieve this, the EIT Community enables an
innovation ecosystem where organisations from
business, higher education and research cooperate.
Together they drive innovation and promote
entrepreneurship that tackles major challenges
facing our society.

1.2 \/Ision
& Mission
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The EIT Community is a driving force in innovation with
strong connections to partners, innovators, stakeholders
and regions to tackle pressing global challenges together.
Jointly we accelerate Europe’s transition to a greener,
healthier and more digital future.
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1.3 VValues

Trustworthy
We deliver excellence with accountability

and integrity towards stakeholders and

citizens.
a Transparent
ce .
& We embrace transparency and openness in

our organisations and activities.

We are committed to engaging with our
stakeholders and audiences. We believe
in exchanging and co-creating for greater
impact.

Van

Ll We inspire entrepreneurs, students,

Inclusive

We are passionate about our inclusive,
diverse and tolerant community.

innovators and citizens to take action and
innovate with us.

The EIT Community values reflect
our joint vision, and should be

used as a guide for all members of
the EIT Community in their activities,
communication and decisions.

/ 4 ﬁ“jﬁ\

TRUSTWORTHY

& 4

TRANSPARENT

CONNECTING

INCLUSIVE |
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1.4 Brand Tone

Brand Voice

Q The EIT Community brand is..

e Diverse, inclusive and gender
neutral

e |nnovative and sustainable

e We avoid..

e Bureaucratic language

e Acronyms

We communicate about activities and
innovations, showcased by real innovators,
entrepreneurs and students. We demonstrate
how the EIT Community contributes to a better
future for the EU and its citizens today.

Collectively we can change
Europe’s mindset towards
a more innovative and
entrepreneurial culture.

| . ."ﬂ?’ :I- =
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Key Messaging

Messaging is an essential part of our
brand and helps the EIT Community
connect with its audiences. The messages
we convey should be consistent and align
with the EIT Community vision, mission
and values.

EIT Community

In a sentence

A thriving ecosystem that connects and
empowers innovators and organisations to create,
educate and innovate for a greener, healthier and
more digital Europe.

In a paragraph

The EIT Community is a thriving and growing
innovation ecosystem that creates new
opportunities for entrepreneurial education,
innovation projects and business creation. By
connecting and empowering innovators and
organisations in Europe’s largest innovation
ecosystem, the EIT Community generates new
ideas, skills, products, services and cooperation
for a greener, healthier and more digital Europe
and beyond.

EIT - European Institute of
Innovation and Technology

In a sentence

The European Institute of Innovation & Technology
strengthens Europe’s ability to innovate by
powering solutions to pressing global challenges
and by nurturing entrepreneurial skills in Europe’s
largest innovation ecosystem.

In a paragraph

The European Institute of Innovation & Technology
strengthens Europe's ability to innovate by
powering solutions to pressing global challenges
and by nurturing entrepreneurial skills in Europe'’s
largest innovation ecosystem. The Institute
enables a pipeline of cutting-edge solutions, talent
and the supporting environment for innovation by
creating opportunities for students, innovators and
entrepreneurs across Europe.

EIT Knowledge and
Innovation Communities
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2.1 Rationale and Hierarchy

el

The inner shape of the EIT logo forms a 'C; to
represent community and connection, while the
outer shape symbolises the supportive yet open
nature of the EIT Community. The concept as a

whole emphasises the Community's core values.

European Union Emblem EIT Community Brandmark

A body of the European Union

+ elt

European Institute of < i
INnnovation & Technology ert KIGName

Co-funded by the
European Union

(eit ) Joint Activity ‘Eit Alurmni

Funded by the
European Union

Funded by the
European Union

When an EIT Community logo is presented, it must be
accompanied by the EU emblem.

The EIT Community logo shows a strong
link to its mother brand, the European
Union, using the same blue as the EU flag.

The core elements of the logo - the circle and the
word ‘EIT" - are common to all members of the EIT
Community.

AIl'EIT logos must use
Microgramma D Medium:

AaBbCc
123456

Microgramma D
Medium

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLNNOPQRS
1234567890
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https://ec.europa.eu/info/sites/default/files/eu-emblem-rules_en.pdf

2.2 Use of Logos

Landscape

ert European Institute of
INnNnovation & Technology

eit ) KICName

eit ) Joint Activity

As an EU body and EU initiatives,
the EIT and each KIC must clearly
display the EU flag and text in all

communications and information
material.

A body of the European Union

M Co-funded by the
European Union

.

Funded by the
European Union

i More information on the use of the EU emblem can be found here:
ec.europa.eu/info/sites/default/files/eu-emblem-rules _en.pdf

Use with the
European Union
emblem

The European Union flag is
always the same width as the EIT
Community brandmark.

The supporting text should be
set in the font Calibri Light and
changes depending on whether
the EU logo is being used
alongside the Institute, a KIC or
a KIC activity, as shown.

The supporting text can be aligned
to either the left or right hand side
of the European flag.

The minimum height of flag to be
used is 4.5mm

Portrait

ert European Institute of
INnnovation & Technology

A body of the European Union { }

et ) KICName

Co-funded by the [
European Union [

(eit Joint Activity

Funded by the [EEEE
European Union et

When to use

Funded:

“Funded"” should be used for actions and
activities that are solely funded by the EIT and
the European Union, e.g. newly designated
EIT Knowledge and Innovation Communities,
EIT's Higher Education Initiative and joint EIT
Community activities.

Co-Funded:

“Co-funded"” should be used for actions and
activities where there are funding sources other
than the EIT and the European Union, e.g. EIT
Knowledge and Innovation Communities and
actions with a funding rate below 100%.

I The font used for the text accompanying the
EU emblem is Calibri Light.
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http://ec.europa.eu/info/sites/default/files/eu-emblem-rules_en.pdf

2.3 EIT Institute Logo

eit

eit

European Institute of
Innovation & Technology

European Institute of
Innovation & Technology

European Institute of
Innovation & Technology

A body of the European Union

A body of the European Union

A body of the European Union

EIT Full Colour Logo

The full colour logo is the preferred version on
all materials and communications. It is one of
the most visible parts of our identity.

The logo must be used as provided and cannot
be altered in any way.

EIT Single Colour Logo

The single colour version of the logo should
only be used when the full colour version of the
logo cannot be applied.

The single colour logo can be used for
merchandise or temporary signage, where
printing restrictions may apply.

The logo must only be used as provided and
cannot be altered in any way.

EIT Reversed Logo

This logo is used when the logo sits upon any of the colours from within the Core or Primary Colour Palettes.

The logo must be used as provided and cannot be altered in any way.

ert Eur‘opegr‘l INEIZiELIES 2 . pe A body of the European Union
Innovation & Technology * *

EIT Special Logo

Another reversed logo, this version retains the full colour EIT Community brandmark, offset by a white
keyline.

This logo is used when the logo sits upon any of the colours from within the Core or Primary Colour Palettes
where the colouring of the brandmark needs to be retained. The keyline dimension is 1/10 the total height of
the brandmark. The logo must be used as provided and cannot be altered in any way.

European Institute of . p A body of the European Union

Innovation & Technology x
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XXX

— European Institute of H
= ert | i A body of the European Union ]
— InNnovation & Technology
o
§ | G
‘ 18X 2xﬂzx 44.75% 18X 18X 3x 38X
25X
25X
‘ 18X 2X”2X 44.75X
xF— Minimum Size for Print
X
ol ert European Institute of : ) | pasener
i b0 e;m FEmLtLe: e A body of the European Union
- |nr‘]ovat|on & Technology 3 ‘ Innovation & Technology & 2
= - |
x| Minimum Size for Web
5X
x| A body of the European Union . . .
o y p §' e‘t ‘E:;%Zii%igs_?ggﬁi;zgy - A body of the European Union

8X 38X 3X 18X

3X

5X

[ 2%

5X

3X

EIT Logo Proportions and Lock up

The grid opposite shows the relationship
between the EIT brandmark and the supporting
wordmark in landscape orientation.

The Institute logo uses the EIT Community brandmark
with a wordmark set in Microgramma D Medium. This
typeface only appears in the EIT logos and is not to be
used for any other purpose.

The relationship between brandmark and wordmark
must not be altered in any way.

AaBbCc123456

Mlicrogramma D Vedium

EIT Logo Minimum Size

A minimum size has been established to
ensure the logo is reproduced correctly at
small sizes, is clearly legible and provides
strong identification.

The logo must never be used smaller than the
size identified opposite. For printed applications
(e.g. offset printing), the height should not be less
than 14mm. For websites, the height should not
be smaller than 36 pixels.

When using techniques with low quality (e.g.
screen-printing), use the logo at a larger size.

AL
|
N
o
=
=
cC
=
o |
<
(o)
)
]
=
(&)
oy)
o
o
=




Clear Space

The clear space has been established to
ensure visibility and impact of the logo.

Maintaining clear space between the logo and other
graphic elements ensures it is always unobstructed
and distinct, with maximum visibility and impact.

Where possible, allow more space than the
minimum indicated, giving the logo room to

“breathe”

The clear space is proportional and is based on the

3X

EXCLUSION ZONE

elt

| European Institute of
Innovation & Technology

A body of the European Union

width of the brandmark rings, as indicated here. o BdeoNeONE
B """""""""""""""""""""""" EXCLUSIONZONE 3x ]
ert | Ei;o\/giillgs-f—ggﬁisggy A body of the European Union

EIT Community Brandmark Usage with
Knowledge and Innovation Community
Logos

The logos use the same circles to represent
community and connection, followed by their focus
area. The same guidelines on typeface, colour, size
and space apply as for the EIT logo.

Naming Conventions

e EIT Climate-KIC e EIT Food

e EIT Digital e EIT Manufacturing

e EIT InnoEnergy e EIT Urban Mobility

e EIT Health e EIT Culture & Creativity
e EIT RawMaterials e EIT Water

2.4 EIT KIC Logos

Co-funded by the
European Union

( eit ) KICName

Landscape and portrait
general structure for
KIC logos.

‘ eit ) KICName

Co-funded by the
European Union
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EIT KICs

@
i

Climate-KIC

Digital

INnnoEnergy

Health

RawlNVaterials

Connecting matters

Co-funded by the
European Union

Co-funded by the
European Union

Co-funded by the
European Union

Co-funded by the
European Union

Co-funded by the
European Union

1)
+

&

Food

Nanufacturing

Urban VMobility

Culture & Creativity

VVWater

Co-funded by the
European Union

Funded by the
European Union

Co-funded by the
European Union

Co-funded by the
European Union

Funded by the
European Union

Clear Space

The clear space has been established to
ensure visibility and impact of the logo.

Maintaining clear space between the logo and other
graphic elements ensures it is always unobstructed
and distinct, with maximum visibility and impact.

Where possible, allow more space than the
minimum indicated, giving the logo room to
“breathe”.

The clear space is proportional and is based on the
width of the brandmark rings, as indicated here.

EXCLUSION ZONE 3X

et ) KICName

Co-funded by the
European Union

3X

EXCLUSION ZONE

et ) KICName

3X EXCLUSION ZONE

3X

Co-funded by the
European Union

! 3X EXCLUSION ZONE

,,,,,,,,,,,,,,,,,,,, iEl
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KICName

:***** Co-funded by the
WL Furopean Union

:***** Co-funded by the
L Curopean Union
RERCEl Co-funded by the
SRYPC European Union

EIT KIC Full Colour Logo

The full colour logo is the preferred version on
all materials and communications. It is one of
the most visible parts of our identity.

The logo must be used as provided and cannot
be altered in any way.

EIT KIC Single Colour Logo

The single colour version of the logo should
only be used when the full color version of the
logo cannot be applied.

The single colour logo can be used for
merchandise or temporary signage, where
printing restrictions may apply.

The logo must only be used as provided and
cannot be altered in any way.

EIT KIC Reversed Logo

This logo is used when the logo sits upon any of the colours from within the Core or Primary Colour Palettes.

The logo must be used as provided and cannot be altered in any way.

* X %

* * %

eit ) KICName

* 4k

* 4 %

EIT KIC Special Logo

Co-funded by the
European Union

Another reversed logo, this version retains the full colour EIT Community brandmark, offset by a white

keyline.

This logo is used when the logo sits upon any of the colours from within the Core or Primary Colour Palettes
where the colouring of the brandmark needs to be retained. The keyline dimension is 1/10 the total height of
the brandmark. The logo must be used as provided and cannot be altered in any way.

* X %

eit )) KICName

* Xt %

* 4k

* 5 %

Co-funded by the
European Union
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3X
2X

eit ) KIcName Co-funded by the >

AL
|
N
o
=
=
cC
=
o |
<
(o)
)
]
=
(&)
oy)
o
o
=

! ] EIT Logo Proportions and Lock u EIT Logo Minimum Size
European Union — |» g0 FTop P 8
5 E The grid opposite shows the relationship A minimum size has been established to
l ‘ ‘ ‘ ‘ ‘ ‘ between the EIT brandmark and the supporting ensure the logo is reproduced correctly at

18X 3x 31X 17% ‘ 18X 3X 32X

7

The length changes according to the KIC's name The KIC logos use the EIT Community brandmark with a
L wordmark set in Microgramma D Medium. This typeface

) . o = only appears in the EIT logos and is not to be used for The logo must never be used smaller than the
‘ ‘ ‘ ‘ ‘ any other purpose. size identified opposite. For printed applications

wordmark in landscape orientation. small sizes, is clearly legible and provides

strong identification.

6X

XXX

4X

et ) KICName

Minimum Size for Print

N

‘ eit ) KICcName

Co-funded by the

The relationship between brandmark and wordmark
must not be altered in any way.

(e.g. offset printing), the height should not be less
than 14mm. For websites, the height should not
be smaller than 36 pixels.

14mm :

— | AL S When using techniques with low quality (e.g.
1§ S— screen-printing), use the logo at a larger size.
;)X(: Minimum Size for Web
»__ Co-funded by the —
x| 1 ( . : Co-funded by the A
x| European Un|on 36px e|t KICName European Union ' aBbGC’I 28458
x| . Mlicrogramma D Vedium

32X

3X

18X




LOGO DON'TS

2.5 Dos & Don'ts

DON'T change the aspect DON'T add elements that DON'T use the logo without
ratio of the logo infringe the clear space the EU emblem

i i -funded by the ; E (FeEaED &
f European Institute of 5 el‘t e A e|t uropean Institute o
< ert Innovation & Technalagy NIl A body of the European Union uropean Union Innovation & Technology

i
-
()
(@)
=
=
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<
)
o
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=
o
)
o
o
S

DO always use the EIT logo DO use the digital master artwork when
& the EU emblem together. reproducing the logo. These files can

be downloaded from the links provided o IO N

throughout this brand book. DON'T change the logo lockup specified in the brand book DON'T use the logo too small
DO use the logo according to the guidelines
we've already set within this brand book. @ T& @ Joint Activity s E)ronere

DON'T change the logo typeface DON'T use the wordmark on its own DON'T use the full colour logo

DO use the full colour version A number of scenarios to avoid are where it's hard to read
whenever possible. shown on the right.

Co-fisnded by the European Institute of
European Union Innovation & Technology

This list is not exhaustive. @ KICN
ame
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3.1 Core Colour Palette

Our colours are a crucial part of our identity:
they make our brand instantly recognisable.
Applied consistently, they provide a

strong visual link across materials and
communications. Use of colours not specified
in this brand book is forbidden.

Specifications for reproduction of our core colours
are shown here. This applies to offset printing on
white paper (CMYK) and on screen and web (RGB
& Hexadecimal). When reproducing the EIT colours
on other material (e.g. signage), ensure it visually
matches these approved colours.

Pantone Reflex Blue

C100 M80 YO KO
R3 G78 B162
# 034EA2

C63 M3 Y100 KO
R 107 G183 B69S
#6BB745

Pantone 368

Pantone Process Black

COMO YO K100
RO GOBO
# 000000

White

COMO YO KO
R 255 G255 B 255
# FFFFFF
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In addition to the core colours, there is a supporting palette of
harmonious colours. Limit the number of these colours in a single
piece to avoid overpowering the reader.

3.1 Supporting Palette

C100 M80 Y12 K63 C100 M85 Y5 K22 C100 M52 YO KO
R3 G18 B65 R21 G45 B 121 RO G101 B178
#031241 #152D79 # 0065B2

C100 M40 Y 100 K60 C100 MO Y91 K42 C24 MO Y57 KO
RO G54 B18 RO G102 B47 R210 G223 B 131
#003612 # 00662F # D2DF83

75%

C63 M99 Y9 K45
R83 GO B81
# 530051

C16 M97 Y52 K2
R205 G21 B79
# CD154F

C98 MO Y59 KO
RO G158 B 131
# O09E83

C74 M100 Y2 K12
R99S G15 B 122
#630F7A

CO M65 Y95 KO
R237 G111 BO
# ED6FOO

C81 MO Y39 KO
RO G175 B170
# 00AFAA

C85 M100 YO K12
R79 G19 B123
#4F137B

COM19Y89 KO
R 253 G205 B 21
#FDCD15

COMO YO K80
R87 G87 B87
#575757

COMS85 YO0 KO
R231 G67 B 148
#E74394

COMO YO K60
R135 G135 B135
#878787
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4.1 Primary Typeface 4.2 Supporting Typeface
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Titillium is the primary typeface. It is fresh Calibri Light is the alternative typeface for
and modern, reflecting our brand. documents created using MS Office, e.g.
Word, PowerPoint, Excel, as well as for

The full type family can be downloaded free here for . o
any email or electronic signature.

use in printed materials, letterheads etc.

Titillium should also be used for websites. To embed tshould onIY be used where the document being
" . . . worked on will eventually be sent to an end user
itin a web page, insert this code as the first element

i the <heads of the HTML document. unlikely to have Titillium installed on their device.

Wh ing this font in Mi ftw il
<link href="http:/fonts.googleapis.com/css?family en using this font in Microsoft Word or emails,

[:g“ltum -IQ(;EQLIJLIIQQ ;gmllll;md 'g::lclllum ;::::;(um Titilliurn+Web:300,400,600,700 rel="stylesheet’ body text should be no larger than 11pt. Eiagw‘)crl gﬁw" Light
type="text/css'>

ABCDEFGHIJKLMNOPQR  abcdefghijklmnopgr 1234567890 The following code must be added to the site’s €SS ABCDEFGHIJKLMNOPQRSTUVXYZ

ABCDEFGHIJKLMNOPQR  abcdefghijkimnopgr 1234567890 style sheets: font-family: Titillium Web;, Calibri, abcdefghijklmnopgrstuvxyz 1234567890

ABCDEFGHIJKLMNOPQR abcdefghijkimnopqr 1234567890 sans-serif; ABCDEFGHIKLMNOPQRSTUVXYZ

ABCDEFGH”KLMNOPQR abcdefghijklmnopqr 1234567890 abcdefghijklmnopqrstuvxyz 1234567890

ABCDEFGHIIKLMNOPQR abcdefghijkimnopqr 1234567890



https://www.fontsquirrel.com/fonts/Titillium

EIT COMMUNITY BRAND BOOK
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5.1 People Images

Carefully chosen images add impact and dynamics to
your publications. The right photography can convey
atmosphere, personality and emotion and help you tell
your story. Look for images that are natural, and avoid
overly staged and cliché images. Use imagery that adds
value and make sure it reflects diversity and gender
equality.

Images for print media must be 300dpi and saved as
CMYK to ensure good reproduction.

People images are a core part of our brand — they deliver
our brand personality through close crops, shallow depth
of field and a shift in focus. These techniques intrigue,
fascinate and hook the audience into content. People
images should be used at the beginning of an audience
journey, inspiring the reader to discover more and
connect with us.
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5.2 Product Images

Product images show innovation in action.
They should inspire and illustrate. With a
close-up focus on people using technology
in real-world contexts, they demonstrate
the power of innovators to make a tangible
difference to society. Choose strong, clear
images that show recognisable situations,
and that reflect diversity and our brand.

Landscape images provide a moment of
reflection through wide-angled content.
The purpose of the EIT Community is to

empower innovators to shape a brighter
future for Europe — aim to reflect this in

your landscape images.

5.3 Landscape Images
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6.1 EIT Community Circles

The circles are a crucial part of the EIT Community identity

and can be used in various ways to add EIT branding to
communication and promotional materials. You can use it to
focus on a subject or person within an image, place it behind text
for an additional graphic element, or use it to frame statements
or quotes. See the examples on the facing page.

u 12
e I the width

For use with images, the placement and
opacity of this graphic element will depend
on the image. For background to text or
quotes, apply a 20% value of the base
colour, though this may need to be adjusted
depending on the colour.

20%
black

A4 page

A4 page

210 x 210mm spread
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Examples of use:

6 . 2 Cl rC U | ar Fram es 1/20 Height of circle equals X (ALL COVEI’)

50% opacity 70% opacity
(depending on image) (depending on image)
X
— T —
a4 L L e T 1) _
. . R tb-q @I““n‘:"” e | |

The EIT Community circle can frame - 412

images in two ways. g ) Adis sin nus eum

i eiteuropaeu

First, it can be used with people images

for publication covers, posters or event

materials. The outer border has a reduced

opacity to show the image behind it and 18X
can be used in any colour within the

palettes provided. The opacity and colour

should work with the selected image.

Adis sin nus eum

wiww kiceu

Adi

S Sin NUS eum
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AL cover and

1/25 Height of circle equals X Both the circle and outer border should have 80% opacity, AL spread
though this may vary depending on the image.

The second image frame is used for
images within a publication. It has a border L
that sits outside the main image. (€D omrrs
Always apply a 20% value of the base
colour selected for the outer border, to
align the image frame with other graphic
elements. The placement of both types of
image frame is optional but should always
allow enough space to work with the
publication title and logos.
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Adis sin nus eum
utet audit vollab rit

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt nut.

50 ansectetuer adipiscing
21X

200 Sed ut parspiciatis unde ompis iste natus

Waddiidi i

36 Dotorermque faudantivm

Sed ut perspiciatis tnde omnis iste
errar ait voluptatem necusantium

1/2

Adis sin nus eum - -
utet audit vollab rit pet Adis sin nus eum

eit.europa.eu

www.kic.eu Y E,
~a @'.‘.T&‘I‘.‘:.’J‘:ﬂf:‘.’."w
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6.3 Rectangular Frames

Abor as dis esenima gnihiliquos
quas alit andae eicias arit aliquiam
sit ut optaecea dit, corem aliqui do-
lorepelest quae offictem ipsaesedis
aut renisin ieniaspedis aut lia sit
adis dollupt atusaped mo officia tiu-
mentem fuga. Ro testiist aut faccae
comnis madit vellaut latem quatur
molorendus molupta de estibus si
dolorum eos as volori quas conse-
quae vendiscienis ipic tem estotat
quiaspere comniatium ipiti.

Git volor magni consequo bearum
eaquat as aborepe ritius molupta de
con earchil landias mincit eos dolo
offic te millaciistis mossintium rep-
tatis ea eat a numendelis dolupta
escimaio occum voluptio que odit re,
ipidernam, conseque rectem corepel
estiatustis nis sequi quod quod
quiam fugitatur aut.

We have developed image and text box
frames to work with other graphic ele-
ments within the brand book.

The image frame only applies to narrative images
in publications and has been designed to work
with the structure of our page layout. The text
box frame can be used in publications and other
applications where graphic layout and space
allow. It should have a 6mm radius applied to
opposing corners as shown. Apply a 20% value of
the base colour selected, though this may need to
be adjusted depending on the colour.

Use part of the EIT circles
to create quote marks

MAKING
HAPPEN

Adis sin nus eum

Lorem ipsum dolor sit amet

First name
Last name

d tincidunt ut

1a aliquam eral valutpa

www.website.eu Quis nostrud exercici tation

Larem ipsum dolor sit amet

(W) @twitter

Linkedin

[@facebook

8 — EIT Community

The corner size needs to be
6mm in all publications

NNOVATION

Nus eum veniam
consectetuer Lorem ipsum dolor sit amet, consactatuer
immy nib g elit, sed dia
idunt

wonummy nibh

olor sit amet, col

sed diam nonumm,

diam non

luptatum zzril delenit augue duis dalore te
feugait nulla facilisi,

(eit) KIcName
Co-funded by the
European Union

consectetuer

Typography rules still apply
when in boxes

Nostrud tation duis
Lorem ipsum dnlor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh

o _!".‘

Lorem ipsum dolor sit amet, consectetuer adipis

T Community — 9

Icons and logos can be added
inside the text boxes
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6.4 |cons

Main Icons

These icons have been developed to work
alongside the other graphic elements within the
brand book. They are adaptable and can be used
across all media and across all EIT Community
communications, from printed publications to
digital platforms. The graphics and icons can

be produced using the existing colour palettes
to differentiate between areas of expertise and
activities. Since the design is a vector, it can be
scaled without any loss of image quality. All

the icons on the right are available in the three
versions shown.

%y & OB

g

Circled EIT Colour Palette

OIOIGIOION 11 ],
HOHOE@ @006
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Gradient Icons Example of Use Secondary Icons

The four main gradient icons represent the EIT's =
most important activities: entrepreneurial education,

business creation and innovation projects across MAKING I ‘lﬂﬂ ) i @L/d )
Europe and beyond. The secondary icons represent INNOVATION EEEEEEEBB

challenges tackled by the EIT community, such as HAPPEN
manufacturing, climate, energy, food, digital, health, [ | | GO ] ]
creativity and urban mobility.
[ Epucamion |
Main Icons &

i p=— Qo

s

j
<) 2 - Ki = s
= Y &= TR Fommgs N
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7.1 Office Suite _ AT A

ADIS SIN NUS EUM

e | ut |'-.--:-.!.ir atis unde omnis iste natus error sit voluptatem accusantium doloremgue
audantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi
architecto beatae vitae dicta sunt explicabo.

PowerPoint

H008 aNvdg ALINNININOD 113

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro

quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit sed quia
non numgquam eius ullam, corporis suscipit laboriosam di consequatur?

Templates for documents,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit sed diam nonummy tincidunt ut
nibh euismod tincidunt ut lacreet dolore magna aliquam erat consectetuer volutpat.

O KICHeTma

Lorem ipsum dolor sit amet, consectetuer (0000).

presentations, email signatures,
letters, business cards, online
meeting backgrounds, posters and
publications should use the EIT
Community visual identity to ensure
consistency and alignment with

. dolor sit amet,
consectetuer adipiscing elit

Horizon Europe visibility guidelines.

sed diam nonummy nibh euismod
tincidunt ut laoreet dolore
magna aliqguam erat volutpat.

The EIT Community logo and EU

. ad minim veniam,
quis nostrud exerci.

emblem should always feature on

every slide.
&

KICMNmrme




Word

” @ KICName 1 @ KICName
AGENDA LETTER

Co-funded by the Co-funded by the
European Union European Union

N\
(EIt) | e vy

PRESS RELEASE BRIEFING NOTE

ACTIVITY 01

Forename surname
Address line one
Address line two

Town, Postcode, Country

12 November 2014

BRIEFING TITLE

dolor si Null leri lib llicitudin ultricies. Curabi Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do elusmad
Ipsum dolor sit amet, cons?ctetur ! ulla s-ce lerisque nunc acctfmsan ibero so IC.ltu lin ultricies. Curabitur tempor incidlduntiut lsbors et dolore magnd alkus Ipsum dolor sit amet, consectetur, This section should be a one paragraph summary about the meeting cantest containing key information
accumsan consequat mo{lls. Morbi porttitor est at lorem dlctum,. VOIUtp?t dictum neque consequaf. suscipit, aliquet tortor ac, tempor massa. Nunc molestie sem in fermentum blandit. Suspendisse feugiat about who, what, when, possibly 3 “scene-setter”.
Nullam vel pharetr.a ma.uns. Ln.cursus lp!'laretra dolor,'nelc zfongue nibh lpr.enum V.EI‘ Integer ac \{enenatls ACTIVITY 01 viverra fermentum. Duis ultricies dignissim. Nulla nisl justo, consectetur eget imperdiet vitae, accumsan
neque. Maecenas in enim feugiat, ultricies nunc eu, dignissim justo. Duis in mauris a lacus condimentum Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmaod vitae dolor. Quisque sagittis ullamcorper mauris, nec vestibulum tellus sagittis congue. Donec SPEAKING POINTS / KEY MESSAGES
lobortis. Phasellus varius blandit elit eget fermentum. Sed a vestibulum ligula, non ornare ligula, ternpor incididunt ut labore et dolore magna aliqua pellentesque neque sem, id dapibus lectus ultrices tincidunt. Fusce purus nisl, eleifend vitae feugiat a, This section should condense the key messages of the briefing note, Including the conclusion or
. - . ACTIVITY 01 facilisis quis purus. recommendation, as basis for the points to be raised in the meeting (bullet points),
Ipsum dolor sit amet, consectetur, suscipit, aliquet tortor ac, tempor massa. Nunc molestie sem in ; . i 4 4 Nulla scelerisque nunc accumsan libero sollicitudin ultricies. Curabitur accumsan consequat mollis. Morbi
" . " i el . . fem i m or St am consec i Adipescir ely USMa
fermentum blandit. Suspendisse feugiat viverra fermentum. Duis ultricies dignissim. Nulla nisl justo, 'LC 2 'HSl'Jn- ﬂot iy ;t.d .n sECiety : piscing elit, sed do elusmeon porttitor est at lorem dictum, volutpat dictum neque consequat. Nullam vel pharetra mauris. In cursus DEFENSIVES
N . . empor incididunt ut labore jolore magna aliqua
consectetur eget imperdiet vitae, accumsan vitae dolor. Quisque sagittis ullamcorper mauris, nec P B q pharetra dolor, nec congue nibh pretium vel. Integer ac venenatis neque. Maecenas in enim feugiat, - £ 25 o, T r
) 3 ] This zection can be best presented as questions and answers on issues that counterparts may raise and to
vestibulum tellus sagittis congue. Donec pellentesque neque sem, id dapibus lectus ultrices tincidunt. ultricies nunc eu, dignissim justo. Duis in mauris a lacus condimentum lobortis. Phasellus varius blandit elit el v A i i i
ol i itae feugi facil ) ACTIVITY 01 : ) which we have ta respond but do not want to raise proactively.
Fusce purus nisl, eleifend vitae feugiat a, facilisis quis purus. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed da elusmod eget f.ermentum. Sed ? vgstlbuh{m ligula, r\on omare ligula ! )
tempor incididunt ut [abore et dolore magna aliua Morbi et arcu t{t felis |rT|perd|et scelerisque. Alwiq.uam. erat vo\.utpat‘ Aliguam tellus dui, volutpat in BACKGROUND
Nulla scelerisque nunc accumsan libero sollicitudin ultricies. Curabitur accumsan consequat mollis. Morbi elementum a, euismod quis quam. Class aptent taciti sociosqu ad litora torquent.
N N . . These sections give a briaf summary of the history of the tapic 2nd ether background information (max. 2
porttitor est at lorem dictum, volutpat dictum neque consequat. Nullam vel pharetra mauris. In cursus 3 7
y . 3 pagesh.
pharetra dolor, nec congue nibh pretium vel. Integer ac venenatis neque. Maecenas in enim feugiat, PEEe!
ultricies nunc eu, dignissim justo. Duis in mauris a lacus condimentum lobortis. Phasellus varius blandit elit Kindest regards
. . ANNEXES
eget fermentum. Sed a vestibulum ligula, non ornare ligula.
*  Agenda
Morbi et arcu ut felis imperdiet scelerisque. Aliquam erat volutpat. Aliquam tellus dui, volutpat in Name = Minutes
Position = Legal documents

elementum a, euismod quis quam. Class aptent taciti sociosqu ad litora torquent.

= Reports
*  Reference documents
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7.2 Email Signature 7.3 Business Cards
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Subject

From

First name Last name
eit ) KICName Function

Co-funded by the

. * i Co-funded by the
First name Last name European Union (eit ) KicName European Union
Function
Lorem Ipsum Amet T:+36 T XXX XXXX
it | Ecropean mstisuse of @ L4 in f ) 00 Stregt name M: +36 30 XXX XXXX .
El Innovation & Technol Abody of the European Union 0000 City | Country E: forename.surname(@eit.europa.eu
eit.europa.eu ElTeu EITE IThews eiteu EIT
T: 436 1 xxx XxxX | M: +36 30 XXX XXXx
E: forename.surname@eit.europa.eu
Lorem Ipsum 00 Street Name
0000 City, Country
Face A Face B

eiteuropaeu  Elfeu EIT ElTnews eiteu EIT




7.3 Online Meeting Backgrounds
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7.4 Publications

All external publications
should integrate the branding
elements described in this
handbook. The EIT Community
logo and EU emblem must
always feature, as described in
the Logo chapter.

Report Examples

REPORT

1. INTRC ICTIO

Cowry sphane waves quart jug of

“jeopardyl”, Alex Trebek's fun TV e, Woven silk pyjamas
sphing waves quar ad quack
v b, Cuicke birawn dogs jump over the tazy fax. The jay, 3
jump. Jaacuin Phosnix was gazed by MTV

Fo,

Waven sik pyjamas exchanged for blue quartz.

1.1. CHAPTER SUBHEADER

1 g Juick wafting reg

charget foa blew my
my b quiz. Cuick, B

TV quiz. How quickly c

Blorwry red vise

he fay, mig, fro, zebra, and

dags jump ower the fazy fox
quitk jump. Joagquin Phoenix was gazed by r luck. & wizard's jab is to vex chumy

quickly in fag.

. Bright

" A
v, vexing daft lim,

e jacks hefp fax my

Few quips galvaniz=d
v wihies guack! inens fight for a quick

Tag, Watth

1.2, CHAPTER SUBHEADER
: dozy ol quack. Quick wafting
o blew my jurik TV qui

verx fiodd Jime Quick zeghyrs blow, vexing daft

ehras vex. Twa driven jocks help fax

vy warven flax t plec. Five

mimeed by job, kwetc]
tht jire eppy fawls, Few

Brochure Examples

Cover

MAKING
INNOVATION
HAPPEN

Back cover

eit ) KIcName

Co-funded by the
European Union
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Leaflet Examples Factsheet Examples Poster Examples

AO

Neque quisquam est - @Km.m B

Dolor sit amet

MAKING N
INNOVATION O
HAPPEN

eit.europa.eu

Sed ut natus vitae
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Neque poro quisguam est

i Ernomen T of
@ et G Tty

“Sed ut perspiciatis unde omnis
iste natus error sit woluptatem
accusantium deloremgue
laudantium, totam rem apariam,

eague [psa quae ab lilo inventore
varitatis et quasi architecto
beatae vitae dicta sunt."

A3

MAKING
INNOVATION e
HAPPEN

; Sed ut verspiciatis P -
LOrem ipsum PR p ; - Adis sin mus eum utet audit
dOlGl’ S{t amet SEd wilab ot lorem sit amet
COHSEEtEtUET. MNeque poro quisquam est

Sed ut perspiciatis

MAKING N -
INNOVATION \ > T
HAPPEN w s INNOVATION

7
"Sed ut perspiciatis unde omnis
iste natus error sit voluptatem
accusantium deloremque
laudantium, totam rem aperiam,

eague ipse quae ab |llo Inventore
weritatis et quasi architecto

beatae vitae dicta sunt.” Furapean Linivsy

Sed ut natus vitae

HAPPEN

Adis sin nus eum utet audit
vollat rit forem sit amet

A

A n nus eumn ut

Mo Hers tempore; cum paksta robis est
elgend sptio cumque sitil impesit guo minus id
QUICd MM RS PACDD POCSIMS, SMITE

welugtas asseminda st emi deli.

'@ 0 e i . s G 0 | Time 000N | wwwkiceu
‘.T..‘}‘ ™ = i 7
\@ Snchal Meilia
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All digital media relating to the EIT Community should adhere to the branding The EIT Community logo and EU emblem must feature in the
8 ’I \Ne bS |te guidelines contained in this book. The EIT Community logo and EU emblem must landing frame and footer of all websites.
' always feature. This applies to websites, social media, banner ads and videos. Website Examples
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Activities Opportunities News & Events = . : T i B Eusni
i Q KICName o
Connect About Connectw  Absut
Co-funded by the
European Union

Adis sin nus eum

Neque poro quisquam est

Sed ut perspiciatis unte omnis iste natus
error sit voluptatem accusantium
doloremaue faudantium, tatam rem
aperiam, eague |psa guae ab illainventare
veritatis et quasi architecto beatae uitae
dicta sunt explicabo.
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8.2 Social Media

Our social media channels play an
important role in connecting with
our audiences and establishing
the consistent look and feel of the
EIT Community. On social media,
the EIT Community logo and the
EU emblem must be clearly visible
to visitors, with a clear, bold cover
image representing our brand. In
bios, EIT and EU support should be
clearly visible.

Profile Examples

£

MA

KING

INNOVATION
HAPPEN

m d

eit EIT - European Institute of
e ~aourolony
# Contaot us
EEITnews « Governmend arganization
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KICName
ek ERRUEITS

HIME VIDEDS PLAYLETE COMMUNITY CHANMELS ABOUT aQ

EIT: Making innavation Happent

MAKING
INNOVATION
HAPPEN i -y

MAHING INNCRATION HAPPER

Post Examples

LOREM IPSUM EVENT

Qv N

26 likes
efteu #amazing

snowgraphs @ %%

tammyolsen Thanks

@4 all = -

© Instagram. =y 57

i 850 3,553 214
@ Publicatio... l-'ul,‘o#cls Faoliowed

KICName #

argest innovatian networkd
Co-funded by the European Union
www.kic.eu

Foliowing Message

w

it KICName

Join us as we celebrate #innovationhMadeinEurope
sohang the world's most pressing challenges & have
a look at the future oflargest innavation network.

MAKING Madeingurone
INNOVATION

HAPPEN
Co-funded by the
European Union

133 wr 1,170
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Join us as we celebrate SinnovationhMa

sohang the world's most pressing challenges & have
a look at the future oflargest innavation network.
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VVideos should be clearly marked with both EIT Community branding and the

8. 3 \/ld eos EU emblem. Both logos should appear in the opening and closing slides, or as a
watermark throughout the duration of the video.
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Co-funded by the
European Union

Intro QOutro

For more information visit
our website now!

MAKING

I All videos should be subtitled.

INNOVATION
HAPPEN

First name Last name

Function
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8.4 Newsletters e I 8.5 Web Banners

Abody of the European Union
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\eJt KICName l:l ; 5 J h ._ =7 : 720 px 120 px
When producing newsletters, follow MAKING
: : L : INNOVATION MAKING
the basic design principles as laid INNOVATION
o &np P HAPPEN HAPPEN
out in this brand book. The EIT
Community logo and EU emblem Lorem ipsum dolor sit
o y 108 o : i em MAKI NG Adis sin elit
should always appear at the top o nus eum
the newsletter and should follow S INNOVATION il
dolor sit amet,
| | o = HAPPEN il
the size conventions as described in
the Logo chapter. Keep imagery to ADIS SIN NUS EUM 3
a minimum as it will have an impact Lorem ipsum dolor sit =
o amet, elit sed diam.
on the overall ﬁle Slze. Et re del ide dis solupta si vellita sum
dolectur aut es ad quam
Us unt offictibust, voluptaqui sequi ditibero
quodis moditaqg uationserum rae vel ipsam 728 px
sinciis nessitatem quibus duci ab il nullest
iumque.
__ B MAKING
S8 INNOVATION (ot joneme [ [aimese
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9.1 Pull-Up Banners

The EIT Community design principles also apply to all event
materials, including booths, stands, branded banners,
signs and graphics. These products should be impactful,
engaging and informative, while adhering to the guidelines
regarding the use of graphic elements. The examples in
this section showcase the EIT Community brand elements
In various contexts.

When producing materials, sustainability is essential.
Always look for responsible, ethical suppliers, preferably
within the EU, and consider how the products can be reused
or recycled after your event.

@Imm |:[ i

MAKING
INNOVATION
HAPPEN

Lorem ipsum dolor sit
amet, consectetuer

eit.europa.eu

Co-funded by the
European Union

it KICName

MAKING
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Adis sin NUS eum

www.Kic.eu
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9.2 Stands

Sed ut est
verspiciatis
Lorem ipsum

KICName
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“Sed ut perspiciatis unde omnis iste
natus error sit voluptatem aperiam M A K I N G
accusantium doloremque laudantium,
totam rem arem.
Temporibus autem quibusdam et I N N OVATI 0 N

aut officiis debitis aut rerum

necessitatibus saepe eveniet ut et H A p p
voluptates repudiandae sint

blanditiis praesentium voluptatum.

ueun ueadoing
aur Ag papung-od

Adis sin nus eum
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9.3 Stage Design

MAKING

INNOVATION
HAPPEN

EIt European Institute of
Innovation & Technology

elt European Institute of
Innovation & Technology

A body of the European Union

9.4 Promotional ltems
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Branding guidelines also apply to signage and design elements in office buildings.
Ensure visual branding is in line with the principles in this brand book.
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11.1 Partnership

When organising an event or
initiative with a partner, all
communications should still
respect the EIT Community
brand guidelines. Placement of
logos should ensure equal sizing
and visibility for each partner,
but respecting the co-branding
principle.
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Pull-Up Banner Example
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11.2 Permission of Use

The European Institute of Innovation
and Technology (EIT) cooperates
with many external organisations
and the need to use the EIT logo or
that of its Knowledge and Innovation
Communities (EIT KIC logo) by third
parties frequently arises.

The logos of the EIT and of its KICs are the
intellectual property of the EIT. The EIT will
pursue cases of abuse and fraudulent use of
these logos.

|. Terms and conditions of use

1.1 The EIT grants the use of the KIC logos to the designated
KICs and their partners through signing a framework
partnership agreement or by award of a specific grant.

1.2 In addition, the EIT logo and those of the KICs may be used
by third parties subject to the below terms and conditions.

These logos may only be used if:

e Permission is requested and granted in writing before the
logo is used;

e There is no likelihood of the user of the logo being confused
with the EIT and/or its KICS;

e |tis not used in connection with objectives or activities which
are incompatible with the aims and principles of the EIT and/
or of its KICs;

e |tis not used to imply or suggest unintended endorsement
or promotion of the objectives and activities of the user of
the logo by the EIT and/or of its KICs.

1.3 The specific logo shall be used in its entirety without distorting,
modifying or separating its component elements.

Permission to use the logo of the EIT and/or one of its KICs does
not confer on those whom it is granted any right of exclusive use,
nor does it allow them to appropiate the logo, either by registration
or any other means. Each case will be examined individually to
ascertain whether it satisfies the criteria set out above. This will

be unlikely in a commercial context if the logo of EIT is used in
conjunction with a company’s own logo, name or trade mark.

Il. Request for permission to use the EIT or KICs logo

Request for permission should be submitted to the EIT. All EIT units
are authorised to give permission to third parties to use the EIT
logo subject to the terms and conditions as described above.

Requests for permission can also be submitted to the EIT
Communications Team by email:
eit-communications@eit.europa.eu

The EIT grants the use of the EIT KIC logos to the designated KICs
and their partner organisations. For the use of a specific KIC logo,
please contact the specific KIC.

IIl. Downloading the EIT logo

Third parties can download, copy and store the EIT logo in various
formats and versions from the EIT website:

eit.europa.eu
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